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STEP BY STEP SEO GUIDE 2019   

Google is improving their ability to discern user intent behind search queries. So, 

it is mandatory for brands to focus on optimizing their user experience by providing 

quantitative and qualitative value to people’s objectives and needs. Qualitatively, 

this value focuses on content marketing where the goal is to cover entire topics 

and to provide rich and relevant insight (The Hub Concept). Quantitatively, this 

value aims to understand search engine algorithms and builds backlinks to 

improve a site’s popularity, relevance, trustworthiness, and authority (Simpler & 

Larger). As you can see, there is a lot to consider and this makes Search Engine 

Optimization is a valuable sales tool that can be used to reveal identifiable value to 

your customers. Many agencies keep their techniques a secret. We would like to 

share our SEO methodology in a simple, step-by-step format, so you can begin to 

understand the process of how SEO works.   

Step 1 SEO Audit  

   

We audit your current website and its ranking for selected keywords. This provides 

an overall impression of what can be improved. The SEO Audit is a crucial step in 

the SEO process, because it can help to determine your project’s budget and time 

frame. It also determines your overall keyword proficiency.   

   

Step 2 Keyword Research  

   

We check your current Organic Keywords to determine if any are relevant and on 

or close to the first page of Google. This is the verification of your keywords’ Search 

Volume and Position. We will place the keywords we want to work with in our 

‘shopping cart’, then move on to performing a Competitor Analysis.   

   

Step 3 Competitor Analysis / Learn Competitor’s Mistakes  

   

We identify your competitors, then check their SEO Status and Organic Keywords. 

We can obtain insight data based on any previous or current SEO work they have 

done. We have visibility of their entire keyword list, so we can see their keywords’ 

Search Volume and Position. Overall, we have the ability to examine their mistakes.  

 

Here is an example - 

   

A keyword with a Search Volume of 2000 may appear on the first page of Google. 

However, if it only generates 1 customer (1 unit of Organic Traffic), it may not be 

the best keyword to rank. Keywords with higher Search Volumes tend to have 

higher Keyword Difficulty levels, making it harder and longer to rank those words. 

We look for keywords that have moderate Search Volumes and a moderate to high 

Organic Traffic range, so we can rank more keywords, faster.   
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Step 4 On-page SEO Optimization  

   

We identify content requirements and analyze your current website’s infrastructure. 

Google wants to easily recognize each page of your website. We review content to 

ensure it supplies demand and is readable. Then we target the keywords we want 

Google to read so Google can more efficiently direct the page to the appropriate 

search result.   

   

For example, we would emphasize the content of a specific page with the topic 

‘pancake recipe’, then select the appropriate keywords to target ‘pancake recipe’ 

related content. As a result, when users search ‘pancake recipe’, they will be taken 

directly to the specific page, and not to the home page of the website. This will 

make it EASIER for users to find what they’re looking for. 

   

Step 5 Off-page SEO Optimization  

   

We build backlinks. A backlink is an incoming hyperlink from one web page to 
another website. For the backlink, we write articles (blog posts) that contain 
relevant topics, as well as, the keywords we want to rank. The more articles and 
keywords, the more Google improves your website’s popularity, relevance, 
trustworthiness, and authority.  
   

Off-page SEO Optimization is our way of establishing your website’s reputation. 

Google wants to recognize people mentioning your business and will establish 

higher demand for your website and content, if they see that that is being done.   

   

Step 6 Measuring Results: Traffic and Ranking  

   

We take before and after screenshots of your company’s SEO Status throughout 

your project timeline, so we can compare what has been done and what has 

improved. We will review this data with you upon project completion.   

   

  

TIMELINE  

   

Steps 1 to 3: 4 days   

Step 4: 3 days   

Steps 5 – 6: ongoing, based on project duration   

   

  

SEO STATUS PER AHREFS INDEX  

AR - If you sort all of the websites in the world by the strength of their backlink 

profiles, you get the Ahrefs Rank.   
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UR - URL Rating shows the strength of a target PAGE’S backlink profile on a 

logarithmic scale from 0-100, with the latter being the strongest. Both internal and 

external links are taken into account when calculating this metric. URL Rating has 

a clear positive correlation with Google rankings, meaning that high UR pages tend 

to rank higher in organic search results.   

DR - Domain Rating shows the strength of a target WEBSITE’S backlink profile on 

a logarithmic scale from 0-100, with the latter being the strongest. The purpose of 

Domain Rating is very straightforward. It is used to assess the relative link 

popularity of a given website, where link popularity is a website’s ability to get 

search traffic from Google.   

For more information, visit - https://ahrefs.com/blog/seo-metrics/#section10   

   

SEO EXERCISE   

Step 1 SEO Audit –   

• What is your website about?   

• What is the most important topic on your website?   

• What are 6 keywords vital to your business?    

Using Keyword Explorer, let’s have a look at how your company’s ranking for those 

keywords.   

Step 2 Keyword Research –   

Based on our list of Organic Keywords, we have selected the words we want to 

work with based on Volume and Position.   

Step 3 Competition Analysis / Learn Competitor’s Mistakes –   

   

Who are your top 6 competitors? Let’s have a look at their SEO Status and Organic 

Keywords they are ranking for.    

   

What are some things they’ve done wrong? For example, picked a keyword with a 
high search volume, but low Organic Traffic. High number of backlinks, but poor 
quality.   
   

Step 4 On-page SEO Optimization –   

   

Based on the list of Organic Keywords and the keywords we will be working with 

(based on Volume and Position), let us revise your website content to reflect this.   

   

We see that your website has these words, but none of these.   

   

Is the user experience seamless, enjoyable and productive?  

https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
https://ahrefs.com/blog/seo-metrics/#section10
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Are your pages and total website providing real value to your target audience’s 

objectives and needs?    

Does it cover entire topics and focus on providing rich and relevant insight (The 

Hub Concept)? 

Does it contain elements that focus on developing popularity, relevance, 

trustworthiness, and authority (Simpler & Larger)?   

Does your content supply demand to your target audience and is it readable? Is it 

EASY for your customers to find what they are looking for?   

   

Step 5 Off-page SEO Optimization –   

   

This is all done on our end, so we don’t need anything from you!   

   

Step 6 Measuring Results: Changes in Traffic and Ranking –   

   

Monthly reviews (dependent on Ahrefs timing)  

   

   

CONCLUSION  

  

If you have any questions or concerns about SEO and/or the content of this 

guide/exercise, please let us know!   

   

   


