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ADWORDS VS SEO 

Google AdWords is an advertising platform owned by Google. Advertisers can 

use this platform to position their ads on Google’s search engine results pages 

(SERP), other Google products like YouTube and Gmail and to thousands of other 

websites that participate in the AdWords program as publishers (Google 

AdSense). 

As the advertiser, you can choose to pay when someone clicks on your ad (Cost 

Per Click or CPC) or when 1000 people see your ad (Cost per Mile or CPM). The 

whole AdWords system works like a big auction where advertisers compete for 

available advertising space (clickable ad). 

Search Engine Optimization or SEO has to do with getting better rankings on the 

search engine results pages of any desired search engine. To achieve this, you 

must ensure that your website is ‘search engine friendly’, meaning it can be ‘read’ 

easily by search engines and easily ‘used’ by users. 

Now that you have a general idea of what Google AdWords and SEO are, let’s see 

how they compare: 

✓ AdWords is for Google sites and websites that use Google AdSense while 

SEO principles are applicable for all search engines 

✓ AdWords traffic is paid while SEO traffic is free  

✓ AdWords ads appear on the top and bottom of a Google search engine 

results page; SEO specialists perform manual tasks to get your website to 

the top of the page using on-page and off-page methods 

✓ AdWords is more immediate than SEO since you can create advertising 

campaigns almost instantly and start getting targeted traffic while SEO 

requires more time (especially for new websites) to get good rankings and 

traffic 

✓ When you stop your AdWords campaign traffic stops, but once you start 

getting organic traffic with SEO, this will continue long-term 

✓ With AdWords you can target many keywords at the same time while SEO 

requires you to focus on a few keywords at first, then build up to more 

keywords after a couple of months for best results 

✓ A study published by Conductor in 2014 shows that organic search is 

responsible for about 64 percent of all site traffic, while paid search 

generates only 6 percent 

✓ In the case of AdWords, a brand’s website is what is being advertised. So, 

the website must be effective in its goals for it to succeed in both an organic 

(SEO) and paid (AdWords) methodology 

✓ With AdWords, you have a certain budget whereby you pay every time 

someone clicks on your ad. With this payment scheme, the more people you 

can get, the more you will have to pay 


